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Established 2007
       

             Funded in Part Through a Cooperative Agreement with the 
U.S. Small Business Administration                        



Our Mission
To ignite the economic power of women.  

Our Intention
We venture to be the leading regional voice and 

resource for professional women.  
We offer support and programming for every stage 

of the business life cycle: 
FREE business coaching, low and no-cost business 

education, mentoring, purposeful networking and 
leadership development for emerging female 

leaders.
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$250 personal contribution ~ $1,500 give/get requirement
~ Business Promotion ~ Networking ~ 





2024 Women Who Rock Awards Categories 
•Small Business Owner of the Year
•Executive of the Year
•Excellence in Mentorship
•Women Trending in Tech
•Excellence in Caregiving
•Zonta Yellow Rose Award for Excellence in Community Service 

Or visit    weventure.fit.edu/events/women-who-rock-awards/



Sponsorship Opportunities 
$150—One ticket to the luncheon, as well as a business-card-size ad in the program
$250—Two tickets to the luncheon as well as a quarter-page ad in the event program
$500—Four tickets to the luncheon (1/2 table), as well as a quarter-page ad in the 
event program
$1,000 – Table Sponsor and LEI Membership for 1 year! 

Or visit    weventure.fit.edu/events/women-who-rock-awards/
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Introduction to 
Branding

1. Differentiation

2. Connection with Readers

3. Visibility and Recognition

Brand Development Handout
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ChatGPT
https://chat.openai.com
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Understanding 
Your Audience

1. Targeted Marketing

2. Content Relevance

3. Effective Communication

Audience Research Worksheet
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Defining Your 
Book’s “USP”

Unique Selling 
Proposition

Identify Your Book’s USP Handout

1. Feature Analysis

2. Benefit Identification

3. Value Proposition Exploration

4. Reader Feedback and 
Comparison
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Crafting 
Compelling Brand 

Elements

1. Book Title

2. Book Cover Design

3. Tagline

4. Author Branding
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ChatGPT
https://chat.openai.com
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Implementing 
Effective 

Marketing 
Strategies

1. Social Media Marketing

2. Email Marketing

3. Book Launch Events

4. Influencer Partnerships

5. Content Marketing

2017-18 Program weVENTURE at Florida Tech



Engaging with 
Your Audience

1. Building Relationships

2. Fostering Loyalty

3. Creating a Community

4. Gathering Feedback

5. Encouraging Word-of-Mouth 
Marketing

2017-18 Program weVENTURE at Florida Tech
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THANK YOU!

weVENTURE.fit.edu
slima@fit.edu 
321-674-7007

       

http://www.weventure.fit.edu/
mailto:slima@fit.edu

